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POPULATION FACTORS IN RETAIL LOCATIONS 


. ‘HE rash of new retail establishments which broke out following the end of 
the war has grown to epidemic proportions. We are, therefore, beginning 
with this issue a series of articles dealing with the more vital factors af- 

fecting the selection of retail locations. 


When appraising outlying retail locations for loan purposes it is particularly 
important for the appraiser to keep from being swept away by the eloquence of the 
prospective borrower. For example, we have frequently found little or no basis 
for the optimistic picture presented to us regarding the prospects of future growth 
or development of certain districts in which we were conducting an appraisal. 


One rule of thumb especially valuable in appraising outlying or newly developed 
areas is the number of inhabitants per store. Naturally, this number will vary 
widely, not only from city to city and with different types of stores, but will change 
even in various neighborhoods, and with the business cycle. It is, therefore, sub- 
ject to several refinements, but in the hands of an experienced appraiser it can 
be very helpful to him in making up his mind whether or not the property under ap- 
praisal is likely to be a successful enterprise. 


On the inner pages of this report are listed 66 cities and the population per 
store for seven different types of retail outlets in each, The figures include the 
totals of the county or counties in which each city is located, The basis for these 
figures is the 1939 Census of Business. In order to provide some indication of the 
present number of people per store the table below shows the number of people for 
all retail outlets in the United States from 1939 through the first half of 1948: 
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Total no. of Civilian pop. Total no. of Civilian pop. 

Year retail outlets __ per outlet Year retailoutlets _ per outlet 
1939 1,601,400 81.5 1944 1,354,400 98.0 
1940 1,584,700 83.0 1945 1,450,100 91.0 
1941 1,620,800 82.5 1946 1,670,400 84.0 
1942 1,480,700 90.5 1947 1,762,100 81.5 
1943 1,329,900 101.0 1948 1,782,100* 82.0* 
*Estimated., 


Although the total number of outlets for this year is estimated, it appears that 
the number of persons per store is very close to that of 1939. Because the above 
figures are for the entire country and for all retail outlets, they are not com- 
parable with those shown in Roy Wenzlick’s “As I See It” Bulletin of September 
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1948, which were for selected retail outlets in cities of 10,000 and over. 


The following definitions are necessary for proper interpretation of the table 
on the center pages: 


Grocery-Combination Stores: Includes all types of grocery stores, those with- 
out fresh meats and those selling groceries in combination with fresh meats. 





Restaurants: Includes restaurants, cafeterias, lunch rooms, counters, soft 
drink and ice cream stands. Drinking places are not included, 





Apparel: Includes primarily men’s stores, family stores, women’s apparel 
stores, shoe stores, furriers and tailors, 


Furniture and Household: Includes stores selling goods used in furnishing 
the home, such as furniture, floor coverings, drapes, glass and chinaware, stoves, 
refrigerators, radios and other household gas and electric appliances, 





Automotive Group: Includes those outlets retailing chiefly new or used cars, 
farm implements, accessories, tires, batteries, motorcycles, motor boats and 
aircraft. 
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